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Announcer:

Welcome to ChiroSecure's Empowering Women in Chiroprac9c, the Facebook Live show
for successful women by successful women, proving once again women make it happen.
Join us each week as we bring you the best in business growth, prac9ce management,
social media marke9ng, networking, leadership and lots more. If it's about women in
prac9ce in business, you'll hear it here. Now join today's host, Dr. Randi Ross, as she
talks about tech tools and transi9ons. Now here's Dr. Randi.

Dr. Ross:

Hey everybody, welcome to another wonderful show that we're bringing you today. Let's
ﬁrst give a shout out to the sponsor of this show. That's ChiroSecure. Make sure to visit
their website, give them a call, check out all their services. They're an amazing company
and they really care about you, which is one of the things that makes them so fantas9c. I
am your host today, Dr. Randi Ross. If you want to know a liOle bit more about me, you
can visit my website. My company is William David Company, williamdavidcompany.com.
Go ahead and put a comment or a ques9on right here in our Facebook Live event. If I
don't see it, for sure our producers will get me the ques9on.
Tighten your seatbelt. We're jumping right in here. We're going to start talking about
something I always get a ques9on about. I always ﬁgure where there's one, there's
many. We're going to talk about something called cita9ons today. No, that's not a
speeding 9cket, but could be cos9ng you a lot of money. Let's talk about what is a
cita9on? People always ask me, "Dr. Randi, do you know what a cita9on is?" I tell them,
"Here's a really good deﬁni9on. A local cita9on is any online men9on of your name,
address and phone number for local businesses."
You're all local businesses. You're not internet businesses even though you're on the
internet. That's important. It's a way for people to discover your business. It has a lot to
do with some technical search features that you don't really need to know about. You
just need to understand that you have the ability to manage this. This is really important
to know.
What's happening now with cita9ons is ... There's a liOle bit of mixed informa9on. Some
internet bloggers that are on top of all this stuﬀ are saying, "Eh, maybe not as important
as it was before," but what they all are consensus about is that they're talking about the
quality and consistency, not necessarily the quan9ty. Some companies out there are
going to lead you to believe, "Oh, you have to have this on 50 or 100 local searches for it
to be eﬀec9ve."
Interes9ngly enough, Google has altered these algorithm bot things that are always
crawling to really be more about the quality and consistency and less about the number
that you have. It gives Google local informa9on and when it looks the same, it's good for
you. When it doesn't look the same ... We're going to go over that real quickly because
it's preOy simple stuﬀ. That's when it's almost like confusion and the ﬁles don't know
where to go, so it doesn't give you the beneﬁt.
It can actually ... Here's the important thing I want you to understand. It could have a
nega9ve eﬀect on your ranking, and that's why you have to understand that these liOle
details about ... I call the virtual world of people ﬁnding you ... Is really important to
understand, pay aOen9on to either if you're someone that's tech savvy and want to take
the 9me to do it. Although if it's not your business, I don't know why you want to do it.
Or you hire someone that understands what your needs are and do that for you.

The primary founda9on of cita9ons is just NAP. It's really simple. It's name, address and
phone number. Let's go over this for a minute. Your name should be consistent. What I
mean by that ... Oh. There goes my alarm for the show. Excuse me one second. We are
live. Sorry about that. Your name should be consistent. If you use Dr. Randi Ross, make
sure that it's the same. Don't use your middle ini9al some9mes and not other 9mes,
things like that. Certain states you have to write DC. That's required by law. If you're not
using your name and you're using your business en9ty name, make sure you use that
the same. If you're an LLC and you use that, then use it the same all the 9me.
It seems a liOle nit picky to be like, "Well, what's the diﬀerence if I use my middle ini9al
or not?" It makes a diﬀerence. That's what I'm here to tell you. It makes a diﬀerence.
Have consistency. The other thing you have to realize is some9mes you really need to
choose how you want your branding. Branding experts might disagree with this, but
when it comes to cita9ons very o]en you're not allowed two lines. Again, if you're using
your business name ... When I was in prac9ce, the name of my business was
Bensonhurst Family Chiroprac9c. Then that would be what I was use. Or if I was using
my personal name because that's how I want people to ﬁnd me, it'd be Dr. Randi I. Ross.
I use my middle ini9al.
Pick something and s9ck with it. Don't think you're going to put your name in one place,
your business in one place. "This one gives me two lines so I'm going to use the two
lines." Again, remember what we said a second ago, quality and consistency, that's what
they're looking for. Pick a name and s9ck with it so to speak.
Women o]en have a liOle bit more of a challenge with this because o]en, your name
will change. You get married and you may want to either hyphenate or change your
name totally to your spouse's name. Then unfortunately some9mes people get divorced.
We know that happens. Then they go back to their name. For women out there that
have had those name change things, please pay really close aOen9on to what you look
like on these cita9on searches because it can be really challenging.
I had a doctor that, same thing, got married, used a hyphen, some9mes didn't use a
hyphen, some9mes used their spouse's last name. Then she got divorced. Then she
moved oﬃces twice. I can't even tell you what a clustered mess her cita9ons were. You
need to, as I say, pick a lane and try and s9ck with it. It will help you at the end of the
day.
Your address, your physical address, again, it sounds stupid, but if it's 2 Main Street,
either pick St or write street. Then the big thing that a lot of people make a mistake on is
when you're in a par9cular ... We'll call it a suite or an oﬃce number or something
because you're in a building or a block of oﬃces or something like that. The interes9ng
thing is all the research I've done shows that Google likes the number sign, so I've
started using that with all our clients.
Even though suite sounds a whole lot more fancy ... Go ahead and put it on your
leOerhead or things like that, but then when it comes to the virtual world and the
internet where you're pu`ng your address, you want to use the number sign and then it
might be a leOer, #C, #105. Some of them don't allow that at all and they'll just remove
it. I think Yelp is one of those that doesn't allow that for some reason, but they're always
changing, so that's why you've got to look at this stuﬀ also on a regular basis.

A lot of of them don't like suite and here's the thing. They'll change the spelling of suite
to Ste, so now you have Google that turns it into a number sign. You wrote out the word
suite. Some of these will naturally change it to Ste. Again, now you don't have the
consistency. It seems minute, but it makes a diﬀerence. That's really important to please
understand your address.
Phone number is preOy obvious. The other thing that's not part of NAP, but I see a lot is
when people use their web address. Some9mes most of us have a lot of diﬀerent web
addresses. We just direct them. We buy a bunch of them. People think they need to use
them in diﬀerent things. Don't do that. Same thing. Have consistency. Whatever your
web address is that you use, use that across the board. Don't change one to use as your
name and one use as your business and one uses some tag line that you have.
These virtual, the NAP system, don't use tag lines. Again, some give you a second line.
Some don't. It confuses search. Remember, these are just computers that have been
programmed with certain algorithms by a bunch of geniuses. They're not a person
looking at it. Remember that. That's really important. Consistency is the name of the
game.
Here's something that I feel really strongly about. Be careful about some of these mass
companies. Yext is probably the one that people know, and it's great to go in there and
have them ... You can do a scan of your business. Remember, the whole right column is
going to say, "Not qualiﬁed for Yext," or something like ... I forget their exact
terminology. Even some things that you know are correct ... I o]en see ... When I do
these for people, I know the data that I've put in on Google and Facebook and
everything is consistent, but they'll show it wrong.
They're trying to get you as a client to take it with a grain of salt. They give you this
percentage range. Usually I see most people start really low, 20, 25% or something. We
can get them up to 70 or 75%. That's preOy much golden. You're never going to get more
than that on Yext because there is a bunch on there that they own, so they're never
going to let you be able to manually go in and create those. That's a liOle bit of what
we've learned that typically they're looking for eight or 10 of the top searches.
When we do them, we do everything manually, literally go in there. We set up your
account. We do everything manually to make sure that it's consistent across the board.
Then like everything else you've heard me talk about in the past and then you own it. Be
careful with these companies. Read the ﬁne print. It can run anywhere from I guess
maybe about $100 a month to upwards of a few hundred to $1,000 a year depending
upon what you pick. What you have to be super, super careful about is if you ever cancel
your account, do all your maps and diﬀerent searches like you're seeing here, do they all
revert back to being wrong? Be really careful because that's kind of in the ﬁne print.
Once you're not a client of theirs anymore, some of them ... I'm not going to say all of
them, but some of them do that.
It might be a liOle beOer to have someone ... Again, service that we oﬀer, but you can
use anyone you want ... That does this manually and really gives you the account
ownership and informa9on. You know me, I'm a big, "Own everything you have." You
see here. These are the top ones that we always do, Google, Facebook, Bing, Yahoo,
Yelp, MapQuest, SuperPages, FourSquare, DexKnows ... You might not know that. Even

though HealthGrades doesn't show up in this, what we've found is some of the smaller,
local search engines pull from HealthGrades, so you want to make sure that your
HealthGrades is up to date.
Let's talk about our three ﬁnal things to know about cita9ons. Consistency is more
important and the quality is more important than the quan9ty. That's where some of
these other companies get, "Oh, we'll put you on 50 or 100 sites." You don't need to be
on 50 or 100 sites. Be aware of companies with a lot of promises. That's actually it for
today. We gave you a lot. Pay aOen9on. Look at your cita9on scans on a regular basis
because they can change. Be careful if you have associates and things. That can also be a
liOle problema9c.
Let me tell you a liOle bit about next week's show. Next week, we're going to have the
one and only Cathy Colby. Cathy is going to talk about leadership, community and
juggling it all. I am Dr. Randi Ross. Thank you for spending a liOle bit of your 9me with
me today. I hope you learned something. I hope you can do something that can have a
posi9ve impact on your business. Remember, my job is to help you serve more and make
more. Have a fantas9c day.
Announcer:

Join us each week as we bring you the best in business growth, prac9ce management,
social media marke9ng, networking, leadership and lots more. If it's about women in
prac9ce in business, you'll hear it here. We hope you enjoyed this week's Facebook Live
event. Please like us on Facebook, comment and share. We look forward to seeing all of
you next week for another episode of Empowering Women in Chiroprac9c. Now, go
ahead and hit the share buOon and tell your friends and colleagues about the show.
Thank you for watching. Have a beau9ful day. This has been a ChiroSecure produc9on.

